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1.0 Introduction 
Sponsored by Anglian Water this project worked to build community spirit and 

encourage more environmentally friendly behaviour in Peterborough.  Project staff 

visited 500 residents in the Dogsthorpe and Welland areas to conduct a short 

community survey  (see appendix 1.1), before presenting them with a free 

sustainable living bag. The bag included: 

 

�   Ecover products. 

�  Powerdown plug. 

�  Information leaflets. 

�  Save-a-flush Freddie. 

�  Reusable shopping bag. 

�  Energy efficient light bulbs. 

�  Pens made from recycled car parts. 

 

The survey was designed to identify current behavioural patterns, environmental 

interests, and community needs.  Project staff then worked with partner organisations 

(Anglian Water, Warm Homes Peterborough and Peterborough City Council) to try and 

meet these needs.  The Seeding Sustainable Communities (SSC) Project also 

arranged environmental events and activities, within the communities, in response to 

the interests expressed by the residents. 

 

The project worked by talking to people face-to-face and engaging them in 

conversation about their environmental behaviour and by asking questions about how 

they used their water, energy, transport and their purchasing and waste habits.  It 

initiated behaviour change by allowing people to question their own behaviour in the 

light of the information provided by leaflets in the bag and by the project officers. 

150 follow-up surveys  (see appendix 1.2) were conducted by telephone and the data 

that was obtained was entered, alongside the original survey data, into a database and 

comparisons have been made to determine the behaviour changes made by 

householders.  The results of this analysis make up the contents of this report.   
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The survey took place in the Dogsthorpe and Welland areas of Peterborough because 

the funder, Anglian Water, was particularly interested in how people who live in social 

housing used their water.  The Dogsthorpe area has a high percentage of social 

housing and is also considered to be one of the most deprived areas of Peterborough 

with high levels of unemployment and crime. 

 

The reports most in depth section concerns the way in which people use water and the 

behaviour changes that occurred as a result of the project.  Water efficiency is not the 

most visible of environmental issues and people tended to think of water as being free 

and of limitless supply.  The fact that water has to be treated twice, when it leaves the 

home then again before it returns, had not occurred to many people nor had the fact 

that the water industry has a large carbon footprint.  The project worked to change this 

perception by giving people some simple water facts.  For example, project officers 

told people about how dry the Anglian region is and explained about the level of 

treatment that water needs before it reaches them.   

 

It is important to understand that success was achieved using a face-to-face method of 

interaction with people.  Because the project officers were from an environmental 

charity and not local or water authority, they were welcomed and listened to by 

participants who were happy to initiate changes in the hope of helping Peterborough in 

its bid to become Environmental Capital.  They were keen that their area which has a 

lot of pride in itself, but suffers from a bad reputation, could be a leading focus of this 

aspiration.  

 

The first question in the survey asked what people understood by the term ‘sustainable 

living’.  Many of the respondents had no idea of its meaning.  When project workers 

explained what the term meant most were surprised but also said that they believed 

that they were already living in a sustainable manner; they recycled, reused and 

reduced their waste, used low energy light bulbs and so on.  Some who answered this 

question did have an understanding of the meaning, however it was more typical that 

either they did not know what it meant or believed it was to do with living within their 

means and being self-supporting.   

 

This report is split into seven sections and because it is recognised that readers will be 

interested in select and different parts of the report each section has its own summary.    
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2.0 Water 
 

The main focus of the project was water usage in households; therefore this section of 

the report is the most in-depth. It provides an evaluation of the analysis of the data 

provided by the water section of the initial and follow up surveys. 

 

2.1 Water meters 

This section looks at water meters and how they affect householders’ water usage.  It 

analyses the data provided in the initial survey in order to determine who is using 

water meters and identifies the groups that use them least.  Since the use of water 

meters was an imperative part of the project a further in-depth evaluation has been 

carried out and can be seen in appendix 1.9.      

  

Do you know whether you have a water meter? 

Of the original 500 people surveyed: 

 

�  54% had a water meter 

�  38% did not have a water meter 

�  8% did not know if they had a water meter 

 

Over 50% of households already had a water meter fitted before the project’s initial 

visit.  This result is average for this region; it does leave nearly 40% un-metered and a 

small percentage (8%) who did not know if they had a meter or not.  This 

demonstrates that there is still some way to go before reaching Anglian Water’s target 

of 80% of all properties to be metered by 2015. 

 

Does having a water meter affect the amount of water that you use? 

The percentage of people who answered that having a water meter affected the 

amount of water that they use is 69%. This is encouraging as it provides evidence of 

metering having the desired effect of making consumers consider water efficiency.   

31% stated that having a water meter did not affect the amount of water they used.  

This was not because they did not think about being efficient with their water use.  The 



NATURE 

   
6 

 
 
Seeding 
Sustainable 
Communities  

 

majority who said their water use was not affected were households who had had a 

meter fitted for a considerable time, consequently they had already adjusted their 

consumption to a low level and now their consumption matched the amount that they 

were prepared to pay for water.  Almost all of the households with a water meter said 

that their bill had been reduced by using a water meter compared to the previous rated 

system that was in place. 

 

Of the 192 survey participants who did not have a water meter 43% said that they 

would consider one. However, the uptake was poor with only 6% of people 

subsequently having a meter fitted.  Only 25% of the households that had a meter 

fitted as a result of the project visit said that it had affected the amount of water that 

they used.  Three out of the four people who had a meter fitted stated at the beginning 

of the survey that they would not consider having one fitted.  This shows that the 

literature that was put into the sustainable living bag and the discussion between 

project officer and householder was successful in convincing people the advantages of 

metering.   

 

The people who had a meter fitted fell into the following categories: 

�  50% Registered Social Landlord (RSL) 

�  50% owner occupiers 

�  25% no children 

�  75% one child only 

�  50% single occupancy 

�  25% two adults 

�  25% four adults 

 

These figures support the assumption that it is smaller families and single people who 

take the metering option and that more needs to be done to encourage larger 

households to have water meters fitted.  There is no distinction between those in RSL 

or owner occupied housing, however there were no meters fitted as a result of the visit  

in rented housing from private landlords.  The largest percentage of households that 

were already metered are owner occupied (63%), followed by RSL households (47%) 

and the lowest percentage was private landlords at 40%.  It therefore appears that it is 

the rented sector which needs the most encouragement to have a water meter fitted.   
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Lessons learned 

�  The water meter leaflet should have been given to all those who did not have a 

meter, not just to those who stated that they would consider a water meter. 

This is because the majority of people who said that they would not consider a 

meter were actually the households that got one fitted.  

�  Having a water meter does not always have a direct effect on water 

consumption. 

�  Anglian Waters two year Switchback scheme is a good incentive for 

encouraging the take up of water meters.  It takes the fear out of having a 

meter fitted, and should be more widely publicised. 

 

2.2 Facilities 

This section considers the way in which people use their bathroom facilities and the 

behaviour changes which were facilitated by the project. 

The majority of houses in Dogsthorpe have one to two toilets, one bath and/or one 

shower.  For the number of bath, shower, and toilet facilities in each property see 

appendix 1.3. 

 

As a household, do you generally shower or bath? 

Out of the original 500 people surveyed: 

�  57% showered 

�  26% bathed 

�  17% both showered and bathed 

 

This shows that people, when given the choice, use the most water efficient washing 

method available.  

 

What type of shower do you have? 

Out of the 408 households that had a shower, 370 stated the type: 

�  67% electric shower 

�  20% pressure shower 

�  13% low pressure shower  
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This is a positive result with the highest proportion of showers, electric, being the most 

water efficient type.  Electric shower are however also the least energy efficient and 

most expensive to run.  Therefore, it is important to educate people about both the 

financial and carbon cost of the use of facilities. 

 

The survey attempted to address this issue by asking the question ‘Would you 

consider reducing your use of hot water in order to reduce your energy bill?’ 56% of 

the respondents answered negatively, however 44% answered positively.  Advice was 

given on how this could be achieved, for example, reduce the length of time spent in 

the shower, only boil the required amount of water in a kettle.  This advice given during 

the initial visit appears to have been acted upon in some degree which is evidenced by 

32% of people reducing the time spent in the shower.  In addition to this data a number 

of people who participated in the follow-up survey commented on further 

improvements:  

�  Reduced shower time to less than 5 minutes 

�  Educating their children to use the shower instead of the bath  

�  General consensus who felt that they were now more water conscientious 

 

“Since the survey I am encouraging my children to shower more 

than bath and I’m getting an extra water butt!”  

Alison Valentine (Dogsthorpe). 

 

Lessons learned 

�    Subsequent surveys should have a ‘less than 5 minutes’ option  

 

2.3 Utilities 

This section considers how people use their household utilities and the behaviour 

changes which were initiated by the initial visit as well as considering how water is 

used in the process of recycling household rubbish. 

 

How many times do you fully load your washing machine per week? 

Out of the original 500 people surveyed: 

�  60% fully loaded their washing machine 3 or less times per week 

�  29% fully loaded their washing machine 4 to 7 times per week 
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�  8% fully loaded their washing machine 8 to 14 times per week 

�  2% fully loaded their washing machine 15 to 20 times per week 

�  1% fully loaded their washing machine more than 20 times per week 

 

This data provides evidence that the vast majority of people do not wash large quantity 

of clothes on a regular basis.  Of those washing a high number of full loads the 

majority were people with large families and in some cases people who had a 

disability.  This supports the case for social tariffs for water costs and people in these 

situations should be encouraged to apply for metering alongside their application for 

inclusion on a social tariff scheme.  There is a need for publicising the existence of 

social tariffs as most people are unaware of their existence. 

 

“I have stopped using the quick wash with few items and made sure 

I do full loads instead of half loads” 

Leanne Derochers (Dogsthorpe). 

 

Behaviour change: 

�  35% of people have lowered the number of full washing machine loads they do 

as a result of the survey. 

�  14% of people have reduced the number of washing machine half loads they 

do as a result of the survey. 

  

This is encouraging as it proves that a significant proportion of people are willing to 

change if they are provided with an incentive.  In this case they have been provided 

with the information they needed to help them to understand that if they reduce the 

number of weekly washing loads they can reduce their water and energy bills and their 

carbon footprint.  This reduction was achieved in the main by not washing until a full 

load had built up and by people wearing things more than once. 

 

The number of dishwashers owned by people who participated in the survey is, at 

15%, extremely low.  There was no significant behaviour change in the number of 

loads per week. 
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Out of the original 500 people surveyed 26% said that they used additional water in the 

process of recycling household rubbish. Of the 74% of respondents who did not use 

additional water for this purpose either did not wash what they recycled or saved their 

empty recyclables and cleaned them when they washed up. 

 

“I now wash out recycling in washing up water” 

Louise Ings (Dogsthorpe).  

Behaviour change: 

�  17% of people who previously used additional water in the process of recycling 

household rubbish changed this behaviour. 

 

 Lessons learned 

�  The ‘number of loads’ question for washing machine use should be divided into 

sections e.g. 0 to 3 and so on. This would make the analysis less time 

consuming and less complicated.  

�  Subsequent surveys should have a ‘no dishwasher’ option. 

�  The question about additional water for recycling needs to be more detailed. 

For example if they do not use additional water do they wash the items at all? 

 

2.4 Outside water 

This section notes the number of water related garden equipment that is owned by 

people and the main use of this equipment. This was a small section in the survey and 

was not tested for behaviour change. 

 

Out of the original 500 people surveyed: 

�  43% owned a watering can 

�  29% owned a hosepipe 

�  25% owned a water butt 

�  19% owned a bucket that was exclusively for outside use 

�  5% owned a sprinkler 

�  5% owned a jet pressure washer 
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The main uses of these items were for watering the garden with the exception of the 

jet pressure washer which was mainly used to wash vehicles.  Water efficiency can be 

promoted by encouraging the use of water butts.  

 

“I spent £30 on a filter for my kid’s pool so the water now stays in it 

for 6 weeks before I have to change it.” 

Diane Davis (Dogsthorpe). 

 

N.B. Tables relating to outside water use can be found in appendix 1.4. 

 

2.5 Reductions in use 

This section considers the reductions in use of water related activities in the home and 

garden. 

 

Fig. 1 A graph to show reductions in water use.(Data out of 150) 
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A = Uses economy or half load button on washing machine 
B = Uses bucket and sponge to wash car 
C = Switching off tap when brushing teeth 
D = Uses a bowl to wash vegetables 
E = uses a bowl to wash up 
F = Shares bath water 
G = Waters garden from water butt 
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The following points were the most significant findings: 

�  The largest positive behaviour change was the number of people who started 

to use a bucket and sponge to wash their cars, an increase of 11%.    

�  The second largest behaviour change was the number of people who started to 

switch off the tap when brushing their teeth, an increase of 18% bringing the 

total of people who saved water in this way to 80%. 

�  There was a significant increase of people who share bath water, however, as 

only 25% of people bath as oppose to showering this must be taken into 

account when considering this data. 

�  60% of people now use the economy or half load button on their washing 

machine, an increase of 15%. 

�  75% of people now use a bowl to wash vegetables, an increase of 12%. 

�   39% of people now water their garden from a water butt only, an increase of 

15%. 

�  The smallest behaviour change came from those who use a bowl for washing 

up, just 9%.  This is significant however, as 85% of people now use a bowl for 

washing up and the remainder, 15%, dishwashers. 

 

“I Cut down on my washing machine use and started to use the 

economy button. I now save the washing up and do it all at once, 

then use the waste water in the garden” 

Kim Saunders (Dogsthorpe).  

 

2.6 Summary 

Overall the SSC project had some very notable outcomes with regard to water 

efficiency.  Over half of those surveyed had water meters and on the whole spoke 

positively about them.  The survey has reinforced the original assumption that the 

majority of people who have a water meter are more water aware and efficient, 

although this is not always the case.  Water efficiency is entwined with water cost and 

if people are convinced that a water meter will be less expensive they will convert to 

metering, particularly when the switchback carrot is dangled in front of them.  Most 

people who have a water meter consider that it has saved them money, therefore this 
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point needs to be emphasised when trying to encourage people to have a meter 

installed.  

 

The groups who are less likely to have a water meter are those from social housing, 

privately rented properties and larger families.  Often these are the most deprived 

people and they should be encouraged to sign up for social taffies alongside the 

installation of their meter. 

 

The predominate use of electric showers shows that people will use the most water 

efficient method if given a choice but many people are excluded from this choice 

simply on the grounds of cost, they cannot afford to have an alternative shower fitted. 

Perhaps a scheme should be set up to fit showers for the most deprived and landlords 

should be encouraged to fit showers in their properties rather than baths. 

 

Many of the participants wanted advice on how to reduce their energy bill by reducing 

their use of hot water, this positive result needs to be read against the fact that many 

participants had not made the link between their hot water usage and their energy 

costs. 

 

In general people have reduced the amount of washing machine loads per week. 

Dishwasher behaviour is unchanged, but as dishwasher usage is not excessive this is 

not a concern in this area.  With regard to the participants who have changed their 

water use in the process of recycling household rubbish it is unclear in what way these 

habits have changed, therefore the question needs to be more detailed. Those who 

have water butts rave about their benefits and several people have more than one, 

again the cost inhibits the less well off.  As the water efficiency benefits of having a 

water butt are so great perhaps a free water butt could be given as an incentive for 

having a meter fitted. 

 

In general people who participated in the project reported that they had become much 

more conscious of the importance of water as a resource and that they have been 

taking steps to save on their water consumption.  The results of the behaviour change 

relating to these changes supports these statements.                
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3.0 Energy 
 
This section of the report provides an analysis of the data provided by the energy 

section of the original and follow up surveys.  It aimed not only to gather householders’ 

energy habits but tried to educate residents about the link between water use and 

energy usage.   

 

3.1 Light bulbs  

This section considers peoples’ reaction to energy efficient light bulbs and the 

behaviour changes that were made as a consequence of the survey. 

 

Do you currently use any energy efficient light bulbs? If yes how many? 

Energy efficient light bulbs were one of the more controversial subjects in the survey - 

people either love or hate them.  The light bulb was the only product in the bag that 

some people gave back.  Some of the common opinions (positive and negative) were: 
�  Already have lots in the cupboard – people are often sent energy efficient light 

bulbs by their energy company or given them by projects like SSC. 

�  They do not give a good enough light for people who have sight problems. 

�  They are dangerous so will not have them in the house. 

�  They already have them in all of their light fittings in their house and have 

noticed the cost savings. 

�  They are much better now than they used to be. 

 

90% of people have one or more energy efficient light bulb in their property, 46% of 

which have between six and ten.  The percentage of people who used the light bulb 

provided in the sustainable living bag was 58%, of which 31% had replaced a non-

energy efficient light bulb.  A good rate of behaviour change was recorded with 

18% of people increasing the number of energy efficient light bulbs they had fitted in 

their home since the initial visit. 

 

Lessons learned 
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�  It should be carefully considered whether low energy light bulbs should be part 

of future give away packs.  This is more appropriate in a future project because 

a legislation has since come into place (Sept 2009) which means incandescent 

light bulbs will no longer be available to buy.     
 

3. 2 Appliances 

This section looks at peoples’ habits with regard to switching off lights and appliances 

when they are not in use and whether they leave appliances on standby and the 

behaviour changes which have occurred here.  It gives examples of new behaviours 

with regard to saving energy that have been inspired by the survey, looks at peoples 

habits with regard to filling their kettles and finds out what percentage of people own 

energy efficient appliances. 

 

Do you switch off lights and appliances when you are not using them?  

Out of the original 500 people surveyed: 

�   88% often switch off lights and appliances when not using them. 

�  10% sometimes switch off lights and appliances when not using them. 

�  2% never switch off lights and appliances when not using them.  

 

This data from the original survey shows that a very high proportion of people do not 

leave lights and appliances on when not in use.  Despite this high proportion there 

were still positive behaviour change results: 

�  18% changed from never to often switching off lights and appliances. 

�  18% changed from sometimes to often switching off lights and appliances. 

 

Do you leave appliances on standby?  

Out of the original 500 people surveyed: 

�   54% never leave appliances on standby. 

�  29% sometimes leave appliances on standby. 

�  17% often leave appliances on standby. 

�  More than half of the households’ surveyed never left appliances on standby.                                                                                

The main type of appliances people leave on standby are TV set-top boxes and 

computers.  This is because it could damage this type of machine if it is turned 
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on and off continuously.  There were some positive behaviour changes, 

including: 

�  14% changing from sometimes to never leaving appliance on standby. 

�  7% changing from often to never leaving appliances on standby. 

�  6% changing from often to sometimes leaving appliances on standby. 

 

The high number of people who switch appliances off when not in use and do not 

leave things on standby shows that the public have become very conscious of the 

amount of energy that they use.  However, the comments that were given on the 

doorstep indicate that this has more to do with rising energy costs than attempts to cut 

carbon footprints. 

 

Do you fill the kettle completely when boiling water? 

Out of the original 500 people surveyed: 

�  83% said no they did not fill the kettle completely when boiling water. 

�  17% said yes they did fill the kettle completely when boiling water. 

 

The number of people who do not fill their kettle completely when boiling water (83%) 

is a significantly high proportion.  This behaviour was improved upon post survey, 

showing a positive behaviour change, with an increase of 15% of people who no 

longer filled their kettle completely. 

 

Do you have any energy efficient appliances?  

Out of the original 500 people surveyed: 

�   40% owned an energy efficient appliance. 

o 79% of the appliances that were energy efficient were A rated or better. 

�  25% did not own an energy efficient appliance. 

�  35% did not know if their appliances were energy efficient or not. 

 

Energy efficient appliances are a fairly recent commodity so this is a high number of 

households, especially as the area is considered to be deprived, who have modern 

energy efficient appliances.  It is worth noting that, almost exclusively, people said that 

when they need to purchase a new appliance they will be looking for one that has a 

good energy rating. 
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The follow up survey has shown the following behaviour change: 

�  13% of people bought a new energy efficient appliance as a result of the 

survey 

 

Lessons learned 

�  As most people do not fill their kettle completely when boiling water there is no 

need to include this question in future surveys. 
�  A question about the use of tumble dryers would be appropriate in this section, 

not only to find out how they are used but also as an opportunity to promote 

outside drying and drying on indoor airers. 
�  Many people are not sure if their appliances are energy efficient. In this case 

there could be an option in the survey to find out the age of the appliance, for 

example, under five years, 5-10 years and older than 10 years.   

 

3.3 Reductions in the use of gas and electricity 

This section shows what people do in their homes to reduce gas and electricity.  

  

Do you do anything to reduce the amount of gas and electricity you use?  

Fig. 2 A Graph to show the reductions in use of gas and electricity.  

(Data from follow up survey of 150) 
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The following points were the most significant findings and show that a high number of 

people are following advice and doing at least one simple thing to save energy: 

 

A = used a timer on their heating 

B = washed their clothes at 30 

degrees 

C = turned off their computer 

monitors when not in use 

D = adjusted their thermostats 

with the weather 

E = set their thermostat 1 
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�  The largest change in behaviour was the increased number of people who now 

wash at 30 degrees (23%).  However, a large proportion of those who did not 

wash at 30 degrees because their machines only went as low as 40. 

�  The second largest behaviour change was the number of people who started to 

adjust their thermostats with the weather (17%). 

�  14% of people set there thermostats lower as a result of the visit.   

�  There was an 11% increase in people who switch off their monitor when not 

using their computer.  This data includes those who have a lap top and turn it 

off when it is not in use. 

�  The smallest change was people using a timer on their heating (9%). This 

could be because the survey was taken in the summer so people were not 

using their heating, although the question was phrased “when your heating is 

on do you use a timer?”  An alternative explanation for the small number who 

use a timer for their heating is that some people do not know how to use it and 

some people simply do not have timers.  There are a high proportion of people 

who are at home (61%) because they are either retired, unemployed or a 

house person and therefore would not benefit from having their heating on at a 

set time everyday as they do not have a set routine – they simply put it on 

when they need it.   

 

“I have my hot water on a lot less now and, as I don’t have a timer 

for my water, I have put a sticker near to the sink to remind me to 

turn it off” Lorna Cooper (Dogsthorpe). 

 

Lessons learned 

�  A question needs to be added to the survey about whether the participant has 

a computer or not as there were limited households who owned one. 
�  A question could be added which asks about the type of heating that people 

use as some people do not have or use their heating because they cannot 

afford it. 
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3.4 Summary 

Overall the results for energy efficiency were very positive.  Energy efficient light bulbs 

were a surprisingly emotive subject which provoked strong opinions on the doorstep. 

Some people were very wary of them, others thought they did not give a good enough 

quality of light, especially those with poor eyesight.  Despite these types of comments 

90% of people had one or more energy efficient light bulb in their property and the 

survey initiated a behaviour change of an 18% increase in the number of low energy 

light bulbs in overall usage. 

 

The question asking whether people switched off lights and appliances when not in 

use showed a good result (88%) and the survey rendered a behaviour change of 18% 

in those who had not switched off lights and appliances previously.  Half of those 

surveyed do not leave appliances on standby and the project achieved a positive 

increase in the number of people who no longer leave appliances on standby (27%).  

The message about saving water and energy by not over filling the kettle when boiling 

water seems to have been already widely spread as the vast majority of people 

surveyed only boil the amount of water that they need.  40% of people owned energy 

efficient appliances; this is a good rate as the area is one of the most deprived in 

Peterborough.  It was encouraging that so many people were using energy efficient 

products, however there was a lack of knowledge among some who did not know 

whether their appliances were energy rated or not.  Also encouraging was that almost 

all households said that when they needed to buy an appliance they would buy one 

that had a good energy rating.  A constructive addition to the survey would be a 

question about the use of tumble dryers. The information would be useful in the overall 

analysis of home energy use and the question could help encourage natural drying 

methods. 

 

In regard to the most significant general energy reductions the largest change was in 

the number of people who have started to wash at 30 degrees.  It should also be noted 

that a lot of washing machines in use only go as low as 40 and that these people said 

that they will wash at 30 degrees when they get new machines with this capability.  

Another positive change was in the number of people who are now using their 

thermostats and turning down the temperature of their water.  There were also a 
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number of people who did not know how to use their heating controls and have said 

that they will be finding out how to use them properly.    

 

On the whole people are aware of the need to be careful with the amount of energy 

they use, however, the main concern is about spiralling energy costs and being able to 

afford to pay for the energy used rather than cutting carbon emissions.  It is hoped that 

positive enforcement of the link between these two agendas has helped to lift the self 

esteem of those who are less well off and that as a result some of the participants 

think of themselves as ‘green’ rather than ‘poor’. As a consequence of this it is hoped 

that, when people find themselves in a better financial circumstance, they will continue 

their energy saving measures.  
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4.0 Transport 
 

Section four of this report discusses the data provided by the survey concerning the 

transportation methods and driving habits of the participants.  It is broken into three 

sections, the first, general travel examines where, how and why people are travelling. 

The second explores peoples’ attitudes to car sharing and the third looks at peoples’ 

use and perceptions of public transport. 

   

4.1 General travel 

This section looks at journey type and frequency of use. 

 

As a household, what journeys do you make regularly, and how often? 

The vast majority of journeys that are being undertaken by the people in the 

Dogsthorpe area were local; 72% of people said that the bulk of their regular travel 

was in their local area.  The main reasons for this travel were: shopping, at either the 

local supermarket or in the city centre (40%); work (27%); and taking the children to 

school (6%).  Not so common reasons were going to college (2%) and visiting friends 

or relatives (1%).  One quarter (25%) of people surveyed claim that they do not make 

any regular journeys at all or did not give a reason for their travelling. 

 

A minor 6% of people were travelling outside of the local area and were making 

regular journeys to country wide destinations, the majority of these trips were for work 

reasons but some were for leisure. 

 

The largest proportion of journeys (33%), were taken daily during the working week.  

Some were taken weekly (17%) and some twice weekly (15%).  A large proportion, 

23%, gave no frequency for their journeys. 

 

The main method of transport was the car, which at 39% was very much ahead of the 

second most common form of transport which was public transport (17%).  Many 

people who live in the survey area do not have a car; unfortunately the survey did not 

collect the data needed to ascertain the exact number of people that do not have a car. 
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Those who did not have a car cited the cost and never having learned to drive a 

reason for non-ownership.  18% of people used the bus (this transport type is 

discussed fully in section 4.3), only 9% of people walk and 3% bike.  This data tells us 

that, whilst most of the travel in this area is local, most people are choosing motorised 

transport as opposed to walking or biking.  This type of behaviour needs to be 

challenged, as arguably it is one of the major contributors to health problems, such as 

obesity, and is as economically damaging as it is environmentally un-friendly for the 

people who are making these choices. 

 

The follow up survey did provide some good news with a recorded behaviour change 

of 35% (of the 66 people who had a car and were using it less as a result of the 

survey).  Of these 59% were walking instead, 19% were using the bus, 14% were 

cycling and 8% were now car sharing.   

 

4.2 Car share 

This section discusses the data provided by the survey about car sharing and 

considers peoples’ attitudes towards this method of travel. 

 

Do you car share? Would you be interested in car sharing? 

Out of the original 500 people surveyed: 

�  58% never car share. 

�  26% sometimes car share. 

�  16% often car share. 

 

Of those who do not car share: 

�  88% said they would not be interested in car sharing. 

�  12% said they would be interested in car sharing.  

 

Car sharing is not an option for many people in the area as car ownership is relatively 

low and it is not a priority for those who do have a car.  In general people have a poor 

attitude towards car sharing.  This is particularly disappointing as the Travelchoice 

team at Peterborough City Council (PCC) have been endeavouring to promote this 

type of travel throughout the city. There were many reasons for peoples’ lack of 

enthusiasm for wanting to car share: they do not want to travel with other people; they 
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do not think anyone goes at the same time to their destination; and most commonly, 

the car offers individual freedom of travel which people do not want to share. 

 

4.3 Public transport 

This section looks at local public transport. 

 

Are you aware of the public transport available to you? 

Out of the original 500 people surveyed: 

�  80% answered yes they were aware of the public transport available to them.  

 

Whilst 80% of people said they were aware of the public transport available to them 

only 18% of these said that they used public transport regularly.  There were several 

reasons put forward for this: the main reason was that the fares were too expensive 

and that it was a lot less expensive for people to travel by car than it was by bus; some 

said that the buses did not travel the routes that they need or at convenient times, this 

particularly applied to shift workers and late night revellers; and  almost exclusively the 

buses were condemned as being unreliable. There were many stories of having to wait 

up to forty five minutes for a bus then two or three buses arrived at once, this is 

despite the areas services having an expected running time of every ten minutes.        

 

Lessons learned 

Future surveys need to take into consideration that not everyone has a car, a tick box 

to see if the respondent has a car and a tick box which asks what is the main form of 

transport used would be helpful. 

 

4.4 Summary 

Most of the journeys taken in the Dogsthorpe area are local (72%) with only a few 

people travelling regularly outside their local area (6%).  The most predominant reason 

for travel is shopping either in the local supermarket or the City Centre with work as 

the second most common reason.  The most popular form of transport is the car, 

however, not everyone in this area has one (see lessons learned above).  Usage of 

sustainable modes of transport were low; public transport was 18%, walking 9% and 

cycling 3%.  This is bad as most journeys taken were local, therefore possible that 

many of these journeys could be taken using the healthier, less expensive and more 
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environmentally friendly options of walking or cycling.  There was however, a positive 

behaviour change of 35% of people using the car less as a result of the survey.   

 

There was a fairly strong opposition to car sharing despite it being well promoted 

locally. This is primarily because people enjoy the personal space and freedom offered 

by the car and do not want to give it up.  The survey revealed that 88% of people were 

aware of public transport, nonetheless, only 18% of people used the buses regularly 

for journeys.  This is because the buses have a bad reputation which the bus 

companies need to address if they want more people to use them.  
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5.0 Purchasing 
 

Section five considers the data gathered about the purchasing habits of the projects 

participants. It focussed on issues of reduce and re-use and environmentally friendly 

products and sought to find out if people these when purchasing.   

 

5.1 Disposable items 

This section concentrates on disposable products, for example, things that are thrown 

away after one use such as batteries and asks people to consider longer life products 

such as rechargeable batteries.  

 

Do you buy a lot of disposable products?  

Out of the original 500 people surveyed: 

�  54% answered no they did not buy a lot of disposable products. 

�  46% answered yes they did buy a lot of disposable products. 

 

This data shows that there is a fairly even split amongst those who do (46%) and do 

not (54%) buy disposable products with a small but favourable tilt towards those who 

do not buy disposable products.  The follow-up data and analysis revealed a positive 

behaviour change of a 24% who decreased the number of disposable products they 

bought.  For example, items such as disposable razors or disposable cloths were 

replaced by the purchase of more durable items.  

 

5.2 Takeaways and ready meals 

This section looks at the proportion of households that regularly eat takeaway or 

readymade meals and whether the project has influenced people to reduce the amount 

they eat.  

 

Do you buy a lot of ready takeaways or meals? 

Out of the original 500 people surveyed: 

�  84% answered no they do not buy a lot of takeaways or ready meals. 
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A huge proportion of people do not regularly buy takeaways or ready meals.  This is 

encouraging, however, many people who answered no did say that this was because 

they could not afford them at the moment but would buy takeaways if they could.  

Within the number of people who do buy takeaways a significant proportion were 

elderly people who lived on their own and bought ready meals because they were an 

inexpensive way to feed themselves a decent meal. 

 

“I buy fewer takeaways now and have started to grow my own 

vegetables. I really want to change!” Kim Saunders (Dogsthorpe). 

 

5.3 Environmentally friendly products 

This section examines how many people are buying environmentally products, such as 

organic or recycled, and if the project has had any effect on peoples’ buying habits 

towards these types of products.  

 

Do you buy any products which are environmentally friendly? 

Out of the original 500 people surveyed: 

�  61% answered yes they do buy environmentally friendly products. 

 

The products that people were most likely to buy were items such as recycled toilet 

paper and kitchen towel.  Some were buying environment friendly household cleaning 

products and bathroom supplies such as the Original Source range.  A few people also 

bought products that were not tested on animals as this was important to them.  A 

small amount of people bought organic fruit and vegetables, the remainder stating that 

whilst they were aware of the produce they could not afford to buy organic but would if 

they could.  The follow-up data and analysis revealed a positive behaviour change of 

21% of people increasing the number of environmentally friendly products they bought. 

 

“I am using more environmentally friendly products, I really like the 

Ecover range.” Angela Spencer (Dogsthorpe). 
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5.4 Home grown vegetables 

This section analyses whether people have stared growing their own fruit or 

vegetables.  There was no a question in the initial survey asking whether people do 

this but because it came up in discussion on many occasion with householders it was 

included in the follow-up survey.  

 

As a result of the visit, have you started to grow your own vegetables? 

Out of the 150 people questioned in the follow up survey: 

�  30% answered yes they have started to grow their own vegetables as a result 

of the visit. 

 

This positive behaviour change is one of the most exciting of the survey because of 

the enthusiasm shown by the people who were having successes with growing food 

for the first time.  It was one of the questions that when asked, the respondents really 

wanted to get engaged in, speaking of their success stories.  The type of produce 

being grown ranged from growing herbs in pots to people who have turned areas of 

their garden over to vegetable growing or who have taken on allotments. 

 

5.5 Summary 

This is a small section of the survey but nevertheless, produced some interesting 

positive results.  The number of people who bought disposable items as a result of the 

survey showed a decrease of 24% showing that the project helped to encourage 

people to think about what they were buying and why.   

 

The number of people who buy takeaways or ready meals is quite low (17%) but this 

seems to be due to the cost rather than any other consideration.  Elderly people 

sometimes buy ready meals for their convenience, as they are low cost and easy to 

use. 

 

The number of people who bought environmentally friendly products was fairly high 

(61%) and the follow-up survey revealed that a further 21% of people who did not buy 

them before had begun to as a result of the survey.  The main block to people buying 

environmentally friendly products is cost, as the tendency is to buy the cheapest items 

available. 
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There appears to be a healthy enthusiasm for ‘growing your own’ developing.  Those 

who had started to grow their own vegetables (30%) as a result of the survey were 

animated in their descriptions of their successes which was very rewarding to hear. 
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6.0 Waste 
Section six considers householders waste habits including, composting, waste 

reduction methods and use of bins. 

 

6.1 Composting 

This section looks as how many residents were composting before and how many 

started to compost as a result of the visit.   

 

Do you home compost any of your waste? 

Out of the original 500 people surveyed: 

�  27% answered yes they did home composting. 

 

The main obstacles to home composting that people cited were the fear of rats, the 

smell that compost might create and lack of space.  These were genuine concerns of 

people, some of whom really were opposed to the idea of composting their waste 

despite the project officer’s stringent reassurances.  Notwithstanding this opposition 

the survey did have success and was able to initiate a behaviour change of a 17% 

increase in the number of people who began home composting.  

 

“I use cotton nappies instead of disposable ones, put my vegetable 

peelings into the compost bin, and recycle as much as I can.” 

Heather Fry (Dogsthorpe). 
 

 Do you currently make any effort to reduce the amount of waste you produce? 

Out of the original 500 people surveyed 366 answered this question: 

�  65% answered no they did not make an effort to reduce the amount of waste 

they produced. 

�  35% answered yes they did make an effort to reduce the amount of waste they 

produced. 



NATURE 

   
30 

 
 
Seeding 
Sustainable 
Communities  

 

This figures showed improvement in the follow-up survey and from the 150 people who 

answered the question: 

�  40% had started to make an effort to reduce the amount of waste they 

produced. 

 

6.2 Shopping bags, durable items and packaging 

This section asks people what they do to reduce waste in their household and looks at 

three simple changes they can make.  

 

Do you use cloth shopping bags? 

Out of the original 500 people surveyed: 

�  74% used cloth or some sort of re-useable shopping bag. 

 

This is one of the areas of the survey where the message has got through to people.  

Those who ‘forget’ to take their shopping bags with them feel guilty for not doing so but 

most people carry spare shopping bags with them.  There was an increase in the 

number of people who use their own shopping bags and the follow-up survey 

highlighted a behaviour change of a 13% increase in people who always use their 

own bags for shopping.  This, in part, could be due to the recently implemented 

withdrawal of visible carrier bags in supermarkets and campaigns to encourage people 

not to use plastic carrier bags, for example, the Peterborough Get a Green Grip 

campaign. 

 

“I always re-use carrier bags now and use material shopping bags” 

J. Campbell (Dogsthorpe) 

 

Do you buy durable rather than disposable products? 

Out of the original 500 people surveyed: 

�  65% answered that yes they did buy durable rather than disposable products. 

 

This is an encouragingly high percentage and the follow-up survey revealed that 25 

more people now bought durable products who did not previously, which is a 

behaviour change of 16% increase overall. 
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Do you consciously buy items with less packaging? 

Out of the original 500 people surveyed: 

�  62% answered that they did consciously buy items with less packaging. 

 

This is a difficult area for people to alter their behaviour patterns because there is little 

available unpackaged.  Some of the items that really annoy people are biscuits that 

are double wrapped, fruit and vegetable packaging, women’s hygiene products, cereal 

boxes, washing powder boxes which are far too big for the contents and Easter eggs. 

It was also pointed out that the ‘special’ ranges in supermarkets tend to have much 

more packaging than necessary.  One of the people interviewed in the follow-up 

survey noted that the ‘smart price’ range of items have much less packaging.  She 

gave an example of children’s packs of Fromage Frais and she is now buying cheaper 

items because they have less packaging. People are really keen to recycle their 

packaging but often larger families struggle with the amount they have and overflowing 

bins are often a problem.  Several people were quite angry at the amount of packaging 

supermarkets and the suppliers of goods use as they felt that they were the ones who 

were left to deal with it. 

 

There was a positive behaviour change in the number of people who consciously 

bought items with less packaging; an increase of 35 people, a rise of 23%. 

 

“I am looking out for things with less packaging, the survey defiantly 

made me think when shopping. I am even saving packaging to use 

for wrapping at Christmas!” Lorna Cooper (Dogsthorpe). 

 

6.3 Bins 

Bins are a contentious issue on the doorstep; most people have some sort of 

complaint about them.  There are concerns about the number of bins and the regularity 

of bin collection.  For example, the proposed new food waste bin which is to be 

introduced by PCC in 2010.  Householders were however reassured by project officers 

telling them that the new system would be beneficial as it would be hygienic, in a small 

container and collected weekly.  They were also very impressed by the idea of 

Peterborough gaining some of its energy from waste.  This is a good example of how 

inadequate information and mixed messages can create a resistance to new ideas.  
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Although there was an article in Your Peterborough about the new food bin many 

residents need face-to-face discussion before the idea makes sense, this is a good 

example of why the SSC project works well. 

 

There was a significant amount of behaviour change associated with bins: 

�  132 out of 150 people decreased the amount of land fill waste in their black 

bins by at least 25%. 

�  30 out of 150 people decreased the amount of recycled rubbish in their green 

bins by at least 25%. 

�  21 out of 150 people increased the amount of land fill waste in their black bins 

by at least 25%. 

�  12 out of 150 people increased the amount of recycled rubbish in their green 

bins by at least 25%. 

 

The decrease in the amount of waste people are recycling is likely to have been a 

result of an increased awareness of what can be recycled – project officers discussed 

with residents how to use their bins properly.  For example, people were recycling 

items such as yoghurt pots and have since stopped.  This could account for the 

number of people who increased the amount of black bin waste they produced.  The 

large number of people who decreased the amount of black bin waste they produced 

is not matched by the increase in recycling so the conclusion can be drawn that most 

of these people are trying to reduce their waste by reducing, reusing and composting.    

 

6.4 Summary 

This section considered the waste that is produced by people, the efforts to reduce this 

waste and the methods of disposal. Despite concerns around composting, including 

the possibility of attracting rats and the smell, there was a 17% increase in the number 

of people who composted. 

 

74% of people used their own shopping bags and the project recorded an increase in 

this number by 13%.  There was an increase of 16% in people who are now buying 

durable items as oppose to disposable ones and 35 more people (23%) are 

consciously buying items with less packaging.   
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Bins have been a contentious issue. People have concerns about the number of bins 

they have and how often they are emptied.  With the plans for a fourth bin in full swing 

in Peterborough it was a good opportunity for project officers to allay the concerns that 

many people had relating to the proposal.  There was a large reduction in the level of 

waste being sent to landfill; 135 people decreased the amount of waste in their black 

bins by at least 25 %.  People also reported that they were more aware of what they 

can and cannot recycle. 
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7.0 Contents of bag 
 
As seen in the graph below all of the products in the bag, including the jute bag itself, 

were well used. The most popular products were the Ecover washing powder and 

washing-up liquid, the continued use of these were also high (24% and 29%). The 

lowest used product was the water family CD, this may be due to the fact that the CD 

was only given to households with children.  

 

The continued use of the products given to householders shows that by giving people 

free environmentally friendly products leads to long term behaviour change.     
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8.0 Events and Publicity 
 
This section considers events and publicity that was associated with the project. This 

includes, a water focussed event, community events and publicity. 

 

7.1 The Anglian Water event 
 
The Anglian water event took place towards the end of the project and brought 

together a set of people who had stated in the initial survey that they would consider 

having a water meter.  It gave them a chance to ask Anglian Waters’ Water Efficiency 

Manager, Linda Berkshire, questions about having a meter fitted.  On the whole this 

event was not very successful; out of the 46 invitations sent to people only four people 

attended on the evening.  These four people were contacted one month after the event 

and none have had a meter fitted.  Two of them said that they still plan to have a meter 

fitted, however they still appeared to be reluctant and have not been convinced that a 

meter will benefit them financially.  The third person had problems with her water 

supply and is waiting for her landlord to make repairs.  She has switched to the 

Anglian Water Aqua tariff, which is a social tariff to help people with disabilities, and 

plans to have a meter fitted when her repairs are carried out. 

 

In the light of this information, and considering the time and cost of facilitating an event 

such as this it is a sensible conclusion that it is probably an ineffective method of trying 

to encourage behaviour change. 

 

7.2 Community events and groups 
Project officers and volunteers attended three community events in the Dogsthorpe 

area; the Dogsthorpe Community Day, the Welland Fun Day and a Cross keys Homes 

event on Central Avenue which was part of the Green Festival.  Attendance at these 

successfully helped the project fulfil its targets with 80 surveys being completed.  They 

were a very good way of engaging a large number of the local community in the 

project in a small amount of time and helped encourage good relations between 

project officers and the public. 
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Project officers attended the following groups: 

�  Polar Avenue over 60s club. 

�  The Bluebell over 60s club. 

�  Two separate Parents United groups. 

�  The Welland Residents Association. 

�  Project officers also attended the Greater Dogsthorpe partnerships AGM. 

 

These groups were invaluable to the projects feeling of community spirit.  Attending 

these groups gave a vital opportunity to meet with the community leaders and to 

engage large numbers of people in the project in a relatively small amount of time.  

They gave project officers a good platform for relating the projects ideas and helped to 

form strong links with the local community.  This type of engagement is thoroughly 

recommended for future projects. 

 

7.3 Publicity 

The project was publicised through local news letters and had articles in the Greater 

Dogsthorpe Partnership newsletter, Focus (a local Liberal party publication) and the 

Dogsthorpe Infant School newsletters. 

 

There were two articles published about the project in the Peterborough Evening 

Telegraph.   
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Appendix 1.1: Original survey 

 

 
 



NATURE 

   
38 

 
 
Seeding 
Sustainable 
Communities  

 

 



NATURE 

   
39 

 
 
Seeding 
Sustainable 
Communities  

 

 
 
 
 
 
 
 



NATURE 

   
40 

 
 
Seeding 
Sustainable 
Communities  

 

 
 



NATURE 

   
41 

 
 
Seeding 
Sustainable 
Communities  

 

 
 
 
 



NATURE 

   
42 

 
 
Seeding 
Sustainable 
Communities  

 

 

Appendix 1.2: Follow up survey 
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Appendix 1.3: General statistics 
 
Own or Rent   
    
 Own 202 40.40% 
 Rent 58 11.60% 
 RSL 182 36.40% 
 Wouldn't say 58 11.60% 
   out of 500 

 
 
Occupancy   
   
Multiple adult 
occupancy 36 7.20% 
Single occupancy 160 32% 
2 adults 243 49% 
3 adults 53 11% 
Wouldn't say 8 1.60% 
  out of 500 

multiple adult occupancy = 4 or more  
   
Families with children 194 38.80% 

 
 
Employment Status   
    
 Full-time employed 91 18.20% 
 Part-time employed 64 12.80% 
 Self-employed 10 2% 
 Unemployed 53 10.60% 
 Student 11 2.20% 
 Retired 156 31.20% 
 Housewife/husband 96 19.20% 
 Other 16 3.20% 
 Wouldn’t say 3 0.60% 
   out of 500 

 
 
Understands the term sustainability   
    
    
 Understands the term sustainability 167 33.40% 
 Does not understand the term sustainability 333 66.60% 
   out of 500 
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Ethnic Origin   
    
 White     
 British 432 86.40% 
 Irish 6 1.20% 
 Other 24 4.80% 
 Mixed     
 White and Black Caribbean 1 0.20% 
 White and Black African 0   
 Any other mixed background 5 1% 
 Asian or Asian British     
 Indian 12 2.40% 
 Pakistani 6 1.20% 
 Bangladeshi 0   
 Any other Asian background 3 0.60% 
 Black or Black British     
 Caribbean 4 0.80% 
 African 1 0.20% 
 Any other Black background 2 0.40% 
 Chinese or other ethnic group     
 Chinese or other ethnic group 0   
 Other 0   
 Prefer not to say 4 0.80% 

   

Out of 
500 
 

 
This section in the survey about ethnic origin needs to be changed to reflect 

Peterborough’s changing ethnic mix and in particular it needs to include an eastern 

European section to adequately represent many of the City’s newcomers. 
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Appendix 1.4: Behaviour change 
 
This graph shows the number of behaviour changes that householders made as a 

result of the project. 100% of residents made at least one change and most 

households made between five and nine changes. 
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Appendix 1.5: Water stats 
 
  
Number of toilets, showers and baths per property 
 0 1 2 3 4 
How many toilets in 
property? 0 246 246 8 0 
How many baths in 
property?  65 431 4 0 0 
How many showers in 
property? 78 408 11 2 1 
     out of 500 

 

 

Outside water use 

Watering  Water 
  

Sprinkler  Hosepipe  can butt(s) 

Jet-
pressure 
washer Bucket 

Plants 12 80 209 123 3 51 

Lawn 13 11 2 0 0 3 

Vehicle 0 17 2 0 18 26 

Pond 0 7 0 0 0 2 

Paddling 
pool 

0 20 0 0 0 0 

Paths 0 2 0 0 4 4 
Other: 0 8 3 0 0 7 

       
       

Watering  Water 
  

Sprinkler  Hosepipe  can butt(s) 

Jet-
pressure 
washer Bucket 

Plants 48% 55.17% 96.70% 100% 12% 54.80% 

Lawn 52% 7.50% 0.92% 0 0 3.20% 

Vehicle 0 11.72% 0.92% 0 72% 27.95% 

Pond 0 4.82% 0 0 0 2.15% 

Paddling 
pool 

0 13.79% 0 0 0 0 

Paths 0 1.39% 0 0 16% 4.30% 
Other: 0 5.50% 1.38% 0 0 7.52% 
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Appendix 1.6: Recycling stats  
 

Items that people would like to recycle but can’t in Peterborough 

 

Recycling      
       
 Types of material people would like to recycle if p ossible 
       
 Plastic bags   99 19.80%   
 Plastic other    95 19%   
 Food   78 15.60%   
 Textiles   99 19.80%   
 Batteries   69 13.80%   
 Nappies   36 7.20%   
 Other   41 8.20%   
    out of 500   
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Appendix 1.7: Bag contents 
 
Did you look at the sustainable living bag? 
Yes 144 96% 

No 6 4% 

  out of 150 

 
 
How useful were the leaflets? 
Very  63 44% 

Quite 74 52.00% 

Not 6 4% 

  out of 143 

 
 
What leaflets were most useful? 
Recycling 80 53.30% 

Water 75 50% 

Energy  60 40% 

Mobile 23 15.30% 

  out of 150 

 
 
What products in the bag were used? 
Freddie 60 40% 

Ecover washing up liquid 118 78.60% 

Ecover washing powder 117 78% 

Tried both Ecover products 113 75% 

Bag 113 75.30% 

Light bulb 88 58.60% 

Water family CD 9 6% 

Powerdown 58 38.60% 

  out of 150 
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What products were continued to be used by householders? 
Freddie 31 21% 

Ecover washing up liquid 44 29.30% 

Ecover washing powder 36 24% 

Used both Ecover products 20 13% 

Bag 63 42.00% 

Light bulb 27 18.00% 

Water family CD 0 0% 

Powerdown 35 23.30% 

  out of 150 

 
Residents that changed their lifestyle as a result of the project 
Yes 60 40% 

No 90 60% 

  out of 150 
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Appendix 1.8: Publicity coverage 
 
The SSC project featured on three local radio stations: Lite FM, BBC Radio 

Cambridgeshire and Heart FM. The project also featured in the Peterborough Evening 

Telegraph and local newsletters.   

 
19th July 2009, Peterborough Evening Telegraph, Water column  
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19th July 2009, Greater Dogsthorpe Partnership Magazine, SSC project  
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27th July 2009, Peterborough Evening Telegraph, SSC project 
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17th August 2009 – 500th survey article in Peterborough Evening Telegraph 
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14th September 2009, Peterborough Evening Telegraph, SSC project end 
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Appendix 1.9: Water meter in-
depth evaluation  
 
A further, in-depth evaluation was carried out with six households to find out why 

people choose not to have water meters in their home.  It was discovered in the initial 

survey that it was mainly households with no children that had water meters (see 

graph below).  The six households who completed the telephone follow-up survey had 

one or more children.    

 
 
What are the main barriers to having a water meter? 

The barriers to people not wanting a water meter were wide spread (see graph below), 

including:  

 

�  Too many people in household  

�  Large water use 

�  Too expensive  

�  Landlord – for example, unsure if they (Resident Social Landlord) would allow a 

meter to be fitted  

�  Cost of fitting meter – the myth of thinking that there is a cost involved in having 

a meter fitted 

�  Don’t know how to get one  

�  Time  

�  Other- never thought about it 

Comparison of household size of those with water me ters

0
10
20
30
40
50
60
70
80
90

0 children 1 child 2 children 3 children 4+ children

Number of children in household

pe
rc

en
ta

ge



NATURE 

   
59 

 
 
Seeding 
Sustainable 
Communities  

 

The most common answer was ‘too many people in household’ which correlates with 

the initial findings, that households with no children are more likely to have water 

meters.  

 

What are the barriers to having a water meter?

0

5

10

15

20

25

La
nd

lor
d

Too
 m

an
y p

eo
ple

La
rg

e 
wat

er
 u

se

Too
 e

xp
en

siv
e

Cos
t o

f m
et

er
 fit

tin
g

Don
't k

no
w h

oe
 to

 g
et

 o
ne

Tim
e

Oth
er

 

Barriers

P
er

ce
nt

ag
e 

of
 p

eo
pl

e

 
 

 

What would encourage you to have a water meter? 

It is encouraging to know that the project has had a positive effect on most people. 

One lady who was surveyed became very water conscious after the project visit she 

called Anglian Water to arrange having a meter fitted, she was happy to learn that she 

already metered in her property.  

 

Another resident had decided that she would get a meter fitted in the future, once she 

has more time.  It is important that myths like this are dispelled; it is not time 

consuming to get a meter fitted, a simple phone call is all it takes and in most cases 

you don not have to be at home when it is fitted.  

 

The most common reason for having a water meter fitted was to save money (see 

graph below).  It is therefore important to educate people about the potential saving 

they could make by having one fitted.  
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What would encourage you to have a water meter?
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What are your perceptions of having a water meter? 

 On the whole people thought that having a water meter was a good thing but that it 

would not suit their lifestyle.  For example, they did not want to be constantly watching 

their water use and worrying about it or that it would make the bills much more 

expensive.  One resident was a good example of how cost was keeping her from 

having a meter.  She use to live in a metered property but having one now would not 

suit her lifestyle because she has extra washing loads from her two sisters.  

 

Do you consider water saving important?  

The entire people interviewed said that they thought that water saving was important 

because: of environmental reasons, we need clean water to live, and the risk of 

drought. 

 

Ideas to persuade people to have their water metered 

�  Water calculator – so that households can accurately calculate how much they 

might spend on water if they were metered. 

�  For households who choose to swap to a meter, cap the amount a household 

has to pay for their water to a non-metered level, for a two year trial basis. This 

will allow householders to test whether they would actually save money if on a 

meter but without the fear of a massive bill.    

�  Myth busters – free to fit, no hassle, two year switch back, etc. 

�  Real life case study example – compare two households bills, one metered and 

one not. The households would be of the same size, same amount of people, 

with similar water use.  
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�  Sign people up to water meters on the doorstep. Get permission to pass 

contact details to Anglian Water who will send out a water meter pack.  

 

Are households with water meters more water efficient?  

The graph below shows the comparison of households with and without water meters 

and what water efficient measures they partake in.  It was assumed that those 

households with water meters would be more water efficient, for example, more likely 

to switch off the tap when brushing teeth, however this is not case. In fact there is very 

little difference between households with and without meters.   

 

The most significant difference is for those with water butts. The households with water 

meters are more likely to have a water butt. This data shows that most households are 

making an effort to reduce the amount of water used in their homes, in particular those 

measures that are easy and incur no extra cost. The changes that involve more effort 

and that cost money, for example, buying a water butt, are more likely to be made by 

people with a water meter. It is assumed that this may be because in the long term this 

would be more beneficial to those with a water meter because they will be saving 

money.  
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Appendix 2.0: Environmental 
behaviour change 
 
What drives people to change? 

�  Money 

o Saving money, for example, switching to social tariffs 

o Giving money saving examples, for example, an energy saving light 

bulb can save you £9 a year 

�  Quality of goods, for example, Ecover products are better quality than the 

cheaper alternative they were using before  

�  Improved quality of life 

�  Pester power – children teaching parents, children get excited about the 

environment 

�  Ease of change – if people try something once they realise that it is not that 

difficult to make the change permanent 

�  Builds self esteem / being ‘green’ shows a good image. This is particularly 

relevant in deprived areas as many see themselves as poor but seeing 

themselves as ‘green’ builds their self esteem.  

 

What part of the process drives people to change? 

�  Giving example of money saving 

�  Free gifts 

�  Face-to-face contact / door knocking 

 

What are the barriers to change? 

�  Cost 

�  Finding time and inclination to change  

�  Personal preference - some people like the way they do things and are not 

prepared to change, for example, have the heating in their home on high, or 

older people not wanting to buy organic 

�  Perception that being environmentally friendly means a loss of creature 

comforts 

�  Busy lives – more to worry about that the environment 



NATURE 

   
63 

 
 
Seeding 
Sustainable 
Communities  

 

�  Education – people feel less empowered 

�  External barriers, for example, overly packaged products  

�  Other family members or other housemates, for example, children always 

leaving the lights turned on 

 

 

 

 

 
 
 
 
 
 
 
 


